
SEO
Search Engine Optimization

Basics of Local

Amanda Jeffers
www.jeffersdesign.com | amanda@jeffersdesign.com

http://www.jeffersdesign.com/
mailto:amanda@jeffersdesign.com


What is SEO?

Search engines such as Google or Bing use web crawlers (or 
spiders) to index all web pages on the web. From there, they use an 
ever-changing advanced algorithm based on thousands of factors to 
calculate a page's rank on that index of websites based on the 
search query that was performed.

Search Engine Optimization

Lots and lots of people search for things. That traffic can be 
extremely powerful for a business not only because there is a lot of 
traffic, but because there is a lot of very specific, high-intent traffic.

Why should you care?



Why is it important?

Credibility

Generating Leads

Online Success

User Satisfaction



SEO is a long-term investment in your online presence. Over time you build 
strong content, credible links and boosted presence. You also stay mindful of 
the changes in SEO and make updates based on Search Engine standards

Setting Expectations

NOT A QUICK PROCESS!



Two Types of Searches

Generally, people conduct two types of searches

INTERNET 
USERBusiness Name

(or individual)
Keyword Search
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EXERCISE:

Type in your exact business name on Google and go through the pages to see where your site lands. Write down the number.

Write out the top 5 keywords you want your business to show up for based on a keyword search



SEARCH ENGINE OPTIMIZATION

Website Structure

Physically how your site is built 
and coded.

Content

What is the actual text, image 
and video content on your pages.

Site Credibility

What are other people saying 
about your website.

Three Major Components



Website Structure

Image Alt Tags
Robots can’t see your images, so alt tags 

provide descriptions for them to reference

Domain/URL Structure
Domain choice and URL structure helps 

search engines understand your site

SSL Certificate
SSL is necessary for all sites now and are 
given SEO priority by search engines

META Tags
These are items such as META title,  
description, and page content headings 
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Website Structure

EXERCISE:  

Look at your URL structure and make sure each page URL has this format:  www.yoursite.com/page-name/

Update META Tags for each page on your site: Page titles and page descriptions  

Make sure each page has only one H1 header and break up text with other headers (H2-H6)

Look at your URL. Does it have “https” and a padlock? If so, you have an SSL certificate. If  it only has “http” and a 
warning icon, you need to purchase an SSL certificate. Contact your hosting provider or website builder.

Analyze your domain name: Are you using .com? Is it memorable/simple? Does it have hyphens?

http://www.yoursite.com/page-name/


Other Structure Elements

Robot Commands Sitemap Generation

WHAT TO DO:  
If you are concerned with any of these structure items, you can reach out to an SEO 

specialist or your web author to see if any of these need to be addressed. Use suggested 
tools for page speed and insights on next slides.

400/500 Errors Page Speed/Vitals
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Website Content

Relevant
You might have great content, but is 

it what people are searching for?

Unique
Do not plagiarize! Google can 

detect plagiarism.

User Centric
Think like your customer and 
look at the competition

Frequently Updated
Updates are what keep robots coming 
back and crawling your site.



EXERCISE:  

Now review your page content. Are those keywords on your pages? If not, how can you integrate them?

Start a calendar to update your site content and content marketing in general. Find a calendar tool (e.g. Google 
calendar) and add website updates, blog posts, social posts, etc. so you don’t have to guess or forget.

Ask 3 current clients what they would search for if they were trying to find your services online and what is 
important to them that would make them click on your site.

Write down the various searches you believe people will use to find the services you offer.

Website Content



Case Studies

Discussions, Reviews

Expert Opinion

Tips and Tricks

User Generated

Reviews, Engagement

Education

Courses, How-To’s

Checklists

Action Items

Influencers

Brand Interaction

Content Marketing

Blogging

Informative, Expert

Videos

About, How-To’s

Infographics

Processes, Data



Website Credibility

Relevant Sites
Other sites in your industry 

link to your site.

Organic Links
Someone sees your content and 

shares it on their site.

Social Media Signals
Sharing on social media does not count as 
a link but rather an engagement signal

PR/Communications
Local news or press releases about your 
company that provide links to your site.

BACKLINKS



EXERCISE:  

Add your business to Google My Business, Yelp, and other relevant business directories

Ask for reviews from customers who can leave you recommendations on Google or Facebook

Add geographic details to your content, so that Google knows you are local to a specific area

For small, local businesses, there are some things you can do to help with your SEO credibility:

Website Credibility



SEO Tools

Google Search Console Google Analytics

ACTION STEPS:  
Make sure your website has optimal and completed SEO plugins or tools

Submit your website and sitemaps to Google Search Console

Create a Google Analytics property and add the code to your header for results

Research SEO best practices through a variety of online resources such as Moz

Website Builder/Plugins Online Resources (Moz)



SEO Help?

Should I hire an SEO professional, consultant, or agency?  
Depending on your company size, willingness to learn, and the complexity of your website(s), you can 

perform some basic SEO yourself. Or you might discover that you would prefer the help of an expert. If you 
end up looking for expert help, it's important to know that many agencies and consultants provide SEO 

services but can vary widely in quality, so do some research and consultations.



ANY 
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